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WHO

WE ARE?

IAB is an advertising business organization, that empowers the
marketing industry to thrive in the digital economy. IAB develops

industry standards, conducts research, and provides legal support.

The IAB Global Network brings together and three
regional |ABs to share challenges, develop global solutions and

advance the digital advertising industry worldwide.

IAB Spain was founded in 2001 to work with the industry to achieve

greater social and economic development in our country.



TYPE OF
MEMBERS

- Agencies (Media, Advertising, Communication, Content,
Inbound Marketing, Influencers Representation, and
specialized in general)

- Advertisers and Brands

+ Consulting Companies (general, digital, eSports)

 Online Audio Companies

- DOOH Companies

- Mobile Companies

« Connected TV Companies

* Retail Media Networks

- Media and Publishers

* AdTechs and MarTechs

- Advertising and Affiliation Networks

. Others (eCommerces, Research Institutes, Law Firms, etc.)




OUR
SERVICES

COMMITTEES COMMUNICATION

RESEARCH INTERNATIONAL

EDUCATION
| EVENTS JEORE



’ COMMITTEES

Meetings of members and professionals to
work on development, definition and
regulation of specific aspects of digital
advertising in order to enhance the value
of the industry through the creation of tools
such as market research, white papers,
guides or standards.

We have 16 Committees




COMMITTEES

| ADVERTISING ATTENTION

) AFFILIATE
* MARKETING

3. ARTIFICIAL INTELLIGENCE

4. BRANDED CONTENT

5. BRANDFORMANCE

* Only for Digital Media

10.
1.

CONNECTED TV

DATA
DIGITAL AUDIO
DIGITAL MEDIA*

DOOH
INFLUENCERS

|2.
3.

4.

5.
|6.

LEGAL
PROGRAMMATIC

RETAIL MEDIA &
ECOMMERCE

SOCIAL NETWORKS
SUSTAINABILITY

@ spain



ADVERTISING ATTENTION

Carmen Aparicio
IKREATE

DIGITAL AUDIO

Juan Corrales
FLYABIT

AFFILIATE MARKETING

Nancy de Castro
MADZ DIGITAL BUSINESS

DIGITAL MEDIA

Manuel Castro
PRISA MEDIA
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ARTIFICIAL INTELLIGENCE - BRANDED CONTENT BRANDFORMANCE CONNECTED TV \ DATA ‘

Javier Oliveros Nacho Alvarez Maribel Vivancos Ménica Rodriguez
DISNEY+ NEW MALL MEDIA WPP MEDIA uTIQ

INFLUENCERS

Sara Vicioso
WPP MEDIA

Cristina Lera
IPG MEDIA BRANDS

PROGRAMMATIC RETAIL MEDIA & ECOMMERCE

Javier Arnaiz Benito Marin Silvia Orofino
ECIJA INTEGRAL AD SCIENCE WPP MEDIA

Yolanda Garcia
JCDECAUX




RESEARCH & DOCUMENTS

We make a large number of annual studies
and documents related to the digital sector
that are a reference in our industry.

« From Committees
- Industry generics [ Cobranded

In addition to valuable documentation for
understanding the industry.




RESEARCH FROM THE
COMMITTEES

- Adblocking Study

« Online Audio Study

» Branded Content Study

« DOOH Study

- eCommerce Study

« Data Study

» Social Networking Study

« Connected TV study

 Social Media Brand Observatory

e spain



DUSTRY GENERICS /
IC%BRANDED STUDIES

« Adex Benchmark Report

- Digital Marketing Labor Market Study

« How to connect with Generation Z Guide

» Sectorial studies:

- Digital Marketing Observatory of the Retail sector

- Digital Marketing Observatory of the Finance sector

- Digital Marketing Observatory of the Automotive sector
- Digital Advertising Observatory

- Top Digital Trends

«*» Nielsen

OBSERVATORIO DIGITAL
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» Infographics

White Papers
Industry Standards
Best practices
Standard Formats
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Education at IAB Spain has a useful

focus, with relevant and
demanded topics in the sector.

ADVANCED COURSES
ESSENTIALS COURSES

INTENSIVE COURSES

AD HOC EDUCATION
‘IN COMPANY'’

highly

10

b

e spain



DIFFERENT PROGRAMMES
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‘ Curso Supérlor 3
CURSO ESSENTIALS Cirso Sumarios p—— : pliale ____
> La television en streaming, del video ‘i e ommerce eta eola Redefine el futuro del retail a travé
MARKETING|DE AFILES bajo demanda a la addressable TV de la publicidad digital gyt Ui
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Curso Superior , «Curso Intensivo ™ 1. i 2
Branded Content y e — Curso Superior Estrategias Sostenib]eslg' o _ . Curso Essentials
Transmedia Storytelling : ¢ Artificia 'ﬁ en Marketing de Influencia, Redes en’Publicidad I?igital: P Curso intensivo Live Shopping: Marketplaces&eRetailers

optimizacién de Campafias Publicitarias G Guia para Rgduur |3 Huella @Cargznqﬁ Como convertir entretenimiento en ventas

- Discounts for members:
« Check our training programmes


mailto:formacion@iabspain.es
mailto:formacion@iabspain.es
mailto:formacion@iabspain.es
https://iabspain.es/formacion/

WEBINARS , SEMINARS / CONFERENCES,
INSPIRATIONAL

We organize and collaborate in different events
related to the industry with the aim of showing the
sector the latest news, trends and practices.
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AUDIOVISUAL
PRODUCTION

ROUND TABLES CONFERENCES STREAMING

E3YouTube

WEBINARS & YOUTUBE

Amalia: 1A que hyper-personaliza generando contenido basado en datos, activable y automdtico

Rebold by ISPD. Caso de éxito: la estrategia de medios de Puy du Fou Espafia
Digital: | di for
igital: branding y performance
adgnn. De Tendencias a Resultados: La Publecidad Digital en Espafia 2024

Webedia. Menuda Cebada: La fusién perfecta entre llioJuan y Mahou. display premium

Beintoo. Conecta, impacta y convierte: claves para dominar el Retail Media

OMG. Glovo genera nuevos ingresos con la activacidn de First-Party Data en DV3

display standard

45,99

More from YouTube

el . RECORDINGS

4 Il » ¥ 224375657 v @ e
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INSPIRATIONAL

19th Edition: OCTOBER 2026

« CONFERENCE SERIES
 GALA

e Great annual event dedicated to

innovation

* Itis the meeting point of our industry
 Trends, innovations and best

practices in the digital sector

6 simultaneous rooms
+ 100 speakers

+5.000 national and international assistants
Live streaming



http://www.inspirational.es
http://www.inspirational.es
http://www.inspirational.es

IAB SPAIN IN THE INDUSTRY

IAB Spain has agreements with other organizations and takes part in other leading events for the digital industry:

La  exte JORNADAS Tech & Programmatic Skills Awards
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LEGAL

FREE LEGAL ADVICE

Our Legal area works actively with the

to promote legislation that respects the
consumer and at the same time guadrantees the correct
development of the digital advertising industry.

- Digital regulations: (GDPR, DSA/DMA, Data Act Audiovisual, ePrivacy...)

. *TCF + DSA
Standards: T branded

. Interpretation of advertising disciplines: influencers,
content, Legitimate interest and consent..




JAB SPAIN IN THE INDUSTRY

- Board Chairwoman and Executive Committee Member of

Member of the

in Spain
Member of the Board of Directors of

and its

Executive Committee (Adherence to the Code of Conduct on

the Use of Influencers in Advertising)
Collaboration and Advisory with the
Collaboration and Advisory with the

¥ ¥ GOBIERNO
DE ESPANA

MIMISTERIO MINISTERIO

DE HACIEMDA,
¥ FUNCION PUBLICA DECONSUHO
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DIFFERENT CHANNELS

In IAB Spain we have different sources of
diffusion:

- Web
 Newsletter

- E-mailing

- Social Media



Newsletter :
26 febrero 2025 iﬂbquln.es

| +1.071.323 total views (+8,5%
i | . o
To | —— +246.447 uniq global users(+11,5%

v
DIVULGATIVOS SOBRE INTELIGENCIA
ARTIFICIAL

@ nClu Si Ve oo : : . e elasddiotigice i . :::::‘:;:::I::::E:N:!IMERAJORNADADE . P [AndlytICS JUI 2024 — Jun' 2025

e vs. previous year]
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_Actualidad

PROLOGO

@ Damos la bienvenida como asociado a Onclusive

Onclusive es una de las principales compaiiias de tecnologia y servicios de inteligencia
de medios para comunicacion, relaciones piblicas y marketing. Ofrece seguimiento Fasciculos dlvulgativos
analisis, gestion de medios y social istening con innovacion avanzada y experiencia sobre el impacto delalA
humana, Su plataforma unificada ayuda a tomar decisiones rapidas y basadas en datos,
optimizando estrategias y demostrando su impacto Desde la Comision de IA de IAB

Spain, se ha trabajado en una serie de
Mas informacidn documentos divulgativos cuyo objetivo

@5 proporcionar una perspectiva
@ Aforo completo en la Jornada de Inversién en Barcelona profesional, anaiftica y realists; que o o |AB SPAIN CELEBRA LA IAB EUROPE PUBLICA PROXIMOS EVENTOS

IAB EUROPE PUBLICA EL INFORME "STATE OF
READINESS - SUSTAINABILITY IN DIGITAL

iab! ; BEADINESS: } ADVERTISING 2025
SUSTAINABIUTY
IN DIGITAL
ADVERTISING
l:!rzdufge'ﬂ Nl?UR; 202%

PROLOGO

aporte luz sobre el impacto de la lAen .
la sociedad, especialmente en el ERIMERA JORNADADE ;EQIEA'\[‘)TSSSMSE_STATE or
SRS INFLUENCER MARZ0 2025
4mbito digital. En ellos se abordan MARKETING SUSTAINABILITY IN
desde conceplos basicos hasta LA COMISION DE IA DIGITAL ADVERTISING
aspectos legales y tendencias - )
Rl LANZA 8 FASCICULOS 2028

Ya puedes acceder al Fasciculo 0 DIVULGATIVOS SOBRE
‘Introducci6n. Personas en el INTELIGENCIA
centro del algoritmo’ aqui ARTIFICIAL

Esta es una iniciativa en la que han
participado las siguientes empresas

‘]n-s‘tagmm, facebook

iabspain

iab!

O Q B & siguiendo

iabspain ***

P o 4

® iotspan )
IAB Spain A 5n de la publicidad, el marketin S IAB Spain

| en Espafia, Prom Qral o 17 mil Me g

ve g P?";’f""*ﬁ‘:'ﬂ" y estanasr o IAB Spain es la Asociacion der'e erencia en el . H
A T Pazec de 18 Cast sdrid Soain 28045 ambito del marketing. la publicidad y la o I n e n’

comunicacién digital en Espafia

= Twitter, Instagram, Facebook

<7 Enviar mensaje v Siguiendo

Inicio A Mas Posts Detalles
Pagina - Serv mpresarial

b 'AB Spein 2145, © Pagina - Servicio empresaria
el sdemerzode 10013 post oliowe oliowing 2 iabspain.es
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B clinG| floas= +3a914027699 /) P2 castoliana, n13

x ; eventos

< ABRIL

ABRIL 2025

MAYQO 2025

Ly MA Mi Ju Vi SA DO
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BUSCADOR

« Private space for members with S—
their own passwords: R ——— SEE—
« Partners profile |
« Calendar for partners events
° LibrCI ry for partners FFreewheeI] Streaming TV Uncovered
« Job opportunities for partners -

WEB

BUSCAR

[Outbrain] Guia Retail Holiday Season 2024

PARTNERS PROFILE

>
accenture

o

BBVA
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O\ Meta

amazon ads
N

CF BE
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|,7: LION
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W

NETFLIX

o' TikTok

ATRESMEDIA
PUBLICIDAD

Glovo

b

Rakuten
Advertising

W

Uber
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BUYERS

Borja Cameron

Rafael Martinez
TREASURER
IKI MEDIA

Rafael Torres

Ana Maria Alonso

César Alonso

BOARD
SELLERS

Rocio Robles

JesUs Carrera
N VICEPESIDENT

m Esther Balbaci

@ Beatriz Medina
.\.vd, ‘

OTHERS

Mikel Lekaroz

Carlos Sanchez
PRESIDENT
BE A LION

Gema NUnRez
SECRETARY
GOOGLE SPAIN

Alberto de los Santos

Alberto Martin

Tolo)
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Reyes Justribo
reyes.justribo@iabspain.es

;ANY QUESTION?

CONTACT US

Belén Acebes
belen.acebes@iabspain.es

Belén Vila
vilab@iabspain.es

Paula Lopez
paula.lopez@iabspain.es

Verédnica Serrano
veronica.serrano@iabspain.es

Tolo)

e spain

Paseo de la Castellana 113, Madrid (28046)
Phone: 91 402 76 99


https://iabspain.es
https://es.linkedin.com/company/iab-spain
https://twitter.com/IAB_Spain/
https://www.instagram.com/iabspain/?hl=es
https://www.facebook.com/iabspain/?locale=es_ES
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